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Table: Cases for Which Decisions Were Enforced by the Commission -- Categorized by Type of Violation 

Unit: Case 

Item 

Year 

Adminis- 

trative 

Decision 
 

Violation of the Fair Trade Act 

Restrictive Competition Practice Unfair Competition Practice 

Sub- 

total 

Monopolies Mergers Concerted 

Action 

Resale Price 

Maintenance 

Others Sub- 

total 

Counterfeiting 

Symbols of 

Goods/Services 

Total 5,339 585 16 76 258 83 164 3,783 34 

1992 64 18 - - 4 10 8 45 1 

1993 93 13 - 3 - 3 7 68 - 

1994 157 7 - 1 2 1 3 136 - 

1995 179 24 - - 5 2 19 138 3 

1996 205 25 - 4 5 4 12 177 1 

1997 233 23 - 2 10 2 9 193 2 

1998 253 22 - 4 8 3 8 209 7 

1999 170 26 - 8 11 - 7 129 - 

2000 226 35 2 2 21 2 8 170 5 

2001 212 18 1 1 14 - 3 158 5 

2002 218 17 4 1 9 1 3 146 1 

2003 187 23 - 1 10 2 10 134 2 

2004 135 14 - 4 5 - 5 82 2 

2005 141 15 1 - 10 2 2 86 2 

2006 175 19 - 3 9 3 4 139 - 

2007 184 15 - 4 7 3 1 137 1 

2008 169 15 - 4 9 - 2 119 1 

2009 183 18 1 4 8 3 2 148 1 

2010 155 12 - 1 6 - 5 120 - 

2011 272 19 - 1 8 1 10 183 - 

2012 203 28 - 1 18 4 6 129 - 



2013 214 29 3 6 7 10 3 133 - 

2014 150 27 2 5 6 8 6 96 - 

2015 144 24 1 2 12 7 2 82 - 

2016 140 11 - 1 4 3 4 96 - 

2017 116 16 1 - 1 3 11 62 - 

2018 115 9 - 5 1 3 - 63 - 

2019 72 2 - - 2 - - 26 - 

2020 66 3 - 1 2 - - 32 - 

2021 84 10 - - 8 1 1 55 - 

2022 117 7 - 2 5 - - 77 - 

2023 126 13 - - 10 1 2 86 - 

2024 107 20 - 4 16 - - 78 - 

2025 

(1-6) 
74 8 - 1 5 1 1 51 - 

 

  Item 

Year 

Violation of the Fair Trade Act Violation of 

the 

Multi-Level 

Marketing 

Supervision 

Act 

Violation of 

the 

Personal 

Information 

Protection 

Act 

Unfair Competition Practice Improper 

Multi-level 

Sales 

Evading, 

Interfering or 

Refusing to 

Cooperate 

without 

Justification 

False, Untrue 

or Misleading 

Advertisement 

Damage to 

Business 

Reputation  

Undue 

Gifts or 

Prizes 

Offering 

Practice 

Deceptive 

or 

Obviously 

Unfair 

Conducts 

Total 2,564 23 1 1,254 629 27 353 - 

1992 43 - - 1 4 - - - 

1993 58 - - 13 11 3 - - 

1994 87 3 - 60 15 - - - 

1995 95 1 - 43 17 1 - - 

1996 112 1 - 65 5 - - - 

1997 113 3 - 80 20 2 - - 

1998  113 4 - 90 27 3 - - 

1999  71 1 - 61 15 - - - 

2000 79 1 - 87 24 - - - 

2001 54 - - 103 35 2 - - 



2002 61 - - 85 55 - - - 

2003 47 - - 88 32 2 - - 

2004 48 1 - 32 38 1 - - 

2005 64 - - 27 39 1 - - 

2006 95 2 - 47 18 - - - 

2007 88 - - 50 29 4 - - 

2008 93 - - 29 32 3 - - 

2009 120 4 - 29 18 - - - 

2010 90 - - 32 23 - - - 

2011 152 - - 37 69 3 - - 

2012 110 1 - 20 47 1 - - 

2013 108 1 - 26 51 1 - - 

2014 74 - - 27 5 - 23 - 

2015 73 - 1 9 - - 38 - 

2016 77 - - 20 - - 33 - 

2017 46 - - 16 - - 38 - 

2018 55 - - 8 - - 43 - 

2019 24 - - 2 - - 44 - 

2020 28 - - 4 - - 31 - 

2021 44 - - 11 - - 19 - 

2022 64 - - 13 - - 33 - 

2023 71 - - 15 - - 27 - 

2024 63 - - 16 - - 9 - 

2025 

(1-6) 
44 - - 8 - - 15 - 

Note: 

1. The number of cases for which sanctions were imposed is inconsistent with the subtotal for each category of 

violation because certain cases involve more than one category of violation. 

2. The Personal Information Protection Act was enacted on October 1, 2012. The FTC is the competent 

authority for applying the said Act on the multi-level sales businesses. 

3. The Multi-Level Marketing Supervision Act was promulgated and enacted on January 29, 2014 

 


