Enforcement Rules of Multi-Level Marketing Supervision Act of
2015

Enacted and Promulgated by Order Kung Fa Tzu N813602971 on April 17,
2014
Amendment to Article 19 Promulgated by Order KuragTzu No. 10415608581 on
October 7, 2015

Article 1

These Enforcement Rules are enacted in accordaiticeAwicle 40 of
Multi-Level Marketing Supervision Act (hereinafteeferred to as the
Act).

Article 2

The basic information of the multi-level marketiegterprise stated in
Article 6,Paragraph 1, Subparagraph 1 of the Aetrréo the name,

capital, representative or responsible personceffaddress, date of
establishment registration, certificate of compamy other kind of

business entity.

The business places of the multi-level marketingemamise stated
in Article 6,Paragraph 1, Subparagraph 1 of the r&fgr to the main

business places and other business places.

Article3

The multi-level marketing plans stated in ArticleP&ragraph 1,
Subparagraph 2 of the Actrefer to the names ahdavel in the
multi-level marketing organization, qualificationggrant and conditions
of promotion, content of commissions, bonuses, atiter economic
benefit, conditions of payment, calculation methamisd maximum
percentage of such payments on total revenue.

Article4

The gross business volume of the multi-level manigeénterprise stated
in Article 10,Paragraph 1, Subparagraph 1 of tleeréfer to the gross
business volume of preceding year, andif the png& has been
operating for less than one year, it refer to thenalative business
volume for the months of operation.

The multi-level marketing plans stated in Article,Raragraph 1,
Subparagraph 2 of the Actrefer to the names oh dawel in the
multi-level marketing organization, qualificationggrant and conditions
of promotion, content of commissions, bonuses, atiter economic
benefit, conditions of payment, and calculationhods.

Article5



The matters relevant to the goods or services cstae Article
10,Paragraph 1, Subparagraph 5 of the Act refdretatemized products
or services, prices, content of warranties agalagtcts, and other related
matters.

Article 6

The principle in deciding reasonable market prieg¢esl in Article 18 of

the Act are as follow:

1. when there are competing products or servicesanntarket, the
price and quality of same or similar products ovises in domestic or
foreign markets may be the major reference, thamedn investment
of multi-level marketing enterprises and entergisehich are not
multi-level marketing enterprises but sell samesiamilar products or
services will be compared, the technology and serlevel will be
considered especially, and then a decision wilhizgle based on all
above factors;

2. when there is no competing product or service ia tharket,
reasonable market price will be decided case bg.cas
To be considered as major as stated in Article f1Beo Act , the
criterion will be 50%, and the actual situationsthe individual case
such as whether there is intentional violation, dges caused, and
seriousness of damages will also be considered.

Article?7

The participant stated in Paragraph 3 of Articlea2@ Paragraph 3 of
Article 21 of the Act refer to the party who restior terminate the
contracts, and does not include other participants.

Article 8

The date that the products are deliverable stat@daviso Paragraph 1 of
Article 21 of the Act refer to the date when mudtvel marketing

enterprises have prepared sufficient stocks for pneducts to be
promoted and sold, and multi-level marketing enisgs may prove the
deliverable status by producing documents or atiethods.

Article9

The organization development, sales of goods orices, payment of

bonuses, and handling of goods returning statéthmagraph 1 of Article

25 of the Act refer to the following:

1. the organizational system of the enterprise overall at each level
of its hierarchy;

2. total number of participants, and numbers of pgicts that
joined and withdrew in each month;



3. each participant's name or appellation, citized'sard number or
uniform business number, address, and contacti@tepnumber; and
the areas in which the participants are mainlytieda

4. written participation contracts signed with thetggoants;

5. types, quantities, and monetary amounts of the gavdservices
sold, and other matters related thereto;

6. status of the payment of commissions, bonusesthar @conomic
benefits;

7. status of the handling of return of goods by paéints and the
aggregate amount of purchase price refunds paid.

The materials stated in the preceding paragraph b®ystored by

documents or means of electronic data storage media

Article 10

After a participant joins the marketing organizatior plan of a
multi-level marketing enterprise, the enterprisallsbducate and train the
participant with respect to laws and regulationgvant to multi-level
marketing and to channels for filing complaints atomfractions of law
by enterprises.

Article11

The roster of reported multi-level marketing entesgs and the important
developments of the relevant information theredllshe published on

the World Wide Web site by the Competent Authority.

The roster of reported multi-level marketing entesgs and the important
developments of the relevant information thereatest in the preceding
paragraph includes roster of fully reported casester of cases pending
for supplemental amendments, roster of enterprigéscated to an

unknown location or showing no evidence of opemtiand roster of

enterprises which have been filed suits againstithr judicial decisions,

etc.

Article12

When multi-level marketing enterprises dissolvespginse or terminate
business operation, the Competent Authority magtdeheir names from
the roster of reported multi-level marketing entesgs stated in
preceding article.

Article 13
The Competent Authority may refuse to process camfd that lack
substantive content or have no genuine name oesasldffixed thereto.

Article 14



When issuing notice pursuant to Article 28, Parnalgra, Subparagraph 1
of the Act, the Competent Authority shall includhe tfollowing items in
writing:

1. the name and residence or domicile of the notifpedson; if a
company, sole proprietorship or partnership, ougrdhe name of the
responsible person and the location of the officelace of business;

2. the matter to be investigated and the explanatomaaterials that
the notified party is required to provide with respto such matter;

3. date, time, and place of required appearance;

4. provisions concerning punishment for failure to egp without
proper reason,

The notice shall be served no later than 48 hotics {© the date when

appearance is required, provided this restrictizall 1ot apply in cases

where urgent circumstances exist.

Article 15

A person notified pursuant to the preceding artickey retain an attorney
to appear and make statements on his or her bginalfided that when

the Competent Authority deems necessary, it mag gotice requiring

appearance in person.

Article 16

After a person notified pursuant to the provisiaofs Articlel4 has

appeared and made a statement, the Competent Awytsioall produce a
record of the statement, to be signed by the edtifierson. If the notified
person is unable to sign the record of statementprhshe may seal or
fingerprint it instead; if the notified person reés to sign, seal, or
fingerprint the record of statement, such factdl $learecorded.

Article17
When issuing notice pursuant to Article 28, Parplard, Subparagraph 2
of the Act, the Competent Authority shall includhe tfollowing items in
writing:
1. the name and residence or domicile of the notipedson; if a
company, sole proprietorship or partnership, rmug, the name of
the responsible person and the location of theceffor place of
business;

the matter to be investigated;

the explanations, books and records, documents, ather
materials or evidence required to be submittechbyniotified party;

the time limit for submission;

provisions concerning punishment for refusal tonsmwbwithout
justification.
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Article 18

After the Competent Authority has received booksd arecords,
documents, and any other required materials oreeciel provided by the
parties or related persons, the Competent Authehall issue a receipt at
the request of the provider.

Article 19
When assessing fines in accordance with the Akctiraumstances shall
be taken into consideration, and the following geshall be noted:
1. motivation, purpose, and expected improper benefit the
violations;
the degree of the act's harm to trade order;
the duration of the act's harm to trade order;
benefits derived from the unlawful act;
scale and operating condition of the violator;
types of, number of, and intervening time betweast piolations,
and the punishment for such violations; and
7. remorse shown for the act and attitude of coopmratn the
investigation.
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Article 20
These Enforcement Rules shall take effect frondtte of promulgation.



